























About The Nielsen Company

The Nielsen Company is a global information and media
company with leading market positions in marketing
information (ACNielsen), media information (Nielsen Media
Research), online intelligence (NetRatings and BuzzMetrics),
mobile measurement, trade shows and business publications
(Billboard, The Hollywood Reporter, Adweek). The privately
held company is active in more than 100 countries, with
headquarters in Haarlem, the Netherlands, and New York, USA.
For more information, please visit, www.nielsen.com.

About ShopperTrends

ShopperTrends, a service of The Nielsen Company offers in-
depth and complete analysis of the changing behaviour of
shoppers in over 50 markets globally. It provides information
on where, when and how often people visit different outlet
types, how they perceive the key retailers, and provides insights
into key aspects of shopping behaviour.

About the Global Online Consumer Survey

The Nielsen Global Online Consumer Survey is conducted twice
a year to gauge consumer attitudes and opinions to a variety of
topics and current affairs. The April 2007 survey was conducted
in 47 Markets: Argentina, Australia, Austria, Belgium, Brazil,
Canada, Chile, China, Czech Republic, Denmark, Egypt, Estonia,
Finland, France, Germany, Greece, Hong Kong, Hungary,
India, Indonesia, Ireland, Italy, Japan, Korea, Latvia, Lithuania,
Malaysia, Mexico, Netherlands, New Zealand, Norway,
Philippines, Poland, Portugal, Russia, Thailand, Singapore, South
Africa, Spain, Sweden, Switzerland, Taiwan, Turkey, UAE, United
Kingdom, US and Vietnam. The margin of error of the survey is
+/- 4% for n=500 and +/- 3% for n=1000.

nielsen

nielsen



www.nielsen.com

. e 1 e
Copyright © 2007 The Nielsen Company. All rights reserved. 1]1 S ll

Nielsen and the Nielsen logo are trademarks of The Nielsen Company. e 6 6 o6 o o o o o



